
5 Best Selling Comp Books


According To Amazon
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�HYPERLINK "http://www.amazon.com/exec/obidos/tg/detail/-/0071376291/qid=1051568084/sr=1-2/ref=sr_1_2/104-5396765-5475134?v=glance&s=books"��The Complete Guide to Executive Compensation�





Bruce Ellig, 2001, 5 Stars, $70


Ellig is a respected practioner who presents comprehensive info on understanding the complete exec comp package (salary, perks, stock, incentives, BOD comp, tax laws, government regs, etc).
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�HYPERLINK "http://www.amazon.com/exec/obidos/ASIN/078794016X/qid%3D1051570205/sr%3D11-1/ref%3Dsr%5F11%5F1/104-5396765-5475134"��Pay People Right!�





Pat Zingheim & Jay Schuster, 2000, 5 Stars, $38


Probably the most prolific comp writers around.  Are these guys married?  Anyway, Ed Lawler says it’s a good book.  Full of useful information on how to create and manage pay systems in the modern organization.
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�HYPERLINK "http://www.amazon.com/exec/obidos/tg/detail/-/0471176907/qid=1051571485/sr=1-1/ref=sr_1_1/104-5396765-5475134?v=glance&s=books"��Paying for Performance: A Guide to Compensation Management�





Peter Chingos, 2002, 5 Stars, $70


Another respected author.  Might want to use this as a reference book.  Easy to read writing style.  Covers comp “soup to nuts”, from base pay to annual and long-term incentives.  Case studies and advice on how to handle sticky comp issues.
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�HYPERLINK "http://www.amazon.com/exec/obidos/tg/detail/-/0814404111/qid=1051571947/sr=1-1/ref=sr_1_1/104-5396765-5475134?v=glance&s=books"��The Sales Compensation Handbook�





Stockton Colt, 1998, 5 Stars, $75


With a name like Stockton Colt, you know it has to be good.  If you need help on sales compensation (who doesn’t?), this may be your book.  Provides info and tools needed to design and implement top-notch sales comp programs
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�HYPERLINK "http://www.amazon.com/exec/obidos/tg/detail/-/0814404286/qid=1051572392/sr=1-1/ref=sr_1_1/104-5396765-5475134?v=glance&s=books"��Rewards That Drive High Performance�





Thomas Wilson, 1999, 5 Stars, $21


Through the profiling of over 40 company cases (Amazon to Coca-Cola), Wilson shows why these companies had to change their reward system and how they accomplished the change.








